Community Engagement Partnership Data Collection 

Characteristics of Community Engagement 
University outreach and partnership agreements or collaborative relationships can include applied research; support services to education, business, non-profit organizations, government, and community groups. The report should be limited to agreements between the institution and an external entity only, NOT an individual faculty member and an external entity. In other words, only report partnerships that would continue even if the associated faculty member left the university. 

Partnerships or Collaborative Relationships exhibit several of the following characteristics:

a. Are tied to an external community partner organization(s).

b. Focus on a community need or issue.

c. Activities are of mutual benefit to the partner and the university.

d. Provides opportunities for faculty, staff and students to participate in community-based learning, research or service.

e. Are usually formalized, and may have a contract or memorandum of agreement to specify the terms of operation.

f. May be funded from a variety of sources including university funds. Some partnerships are unfunded and have only in-kind support.

g. May be a fee for service or professional development training provided in support of a public or community organization. 

